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Summary of the Week

- Initial Brainstorming


- Shortlisted topics


- Secondary Research and Final Problem Selection


- Problem Statement


- Primary Research


- Market Study


- Key Insights from Research


- Redefined Problem Statement


- Existing Solutions





PROBLEM 

IDENTIFICATION



How Covid-19 has affected us



Narrowing down the area of focus

Work 
from 
home 



Work 
from 
home 

To socialize and have fun



Work 
from 
home 

Help users by motivating the 
user to make healthier choices



Work 
from 
home 

Help people be more 
productive while 

working from home 
and maintain good 

work-home balance



Work 
from 
home 

Smart packaging that 
ensures that people enjoy 

the food and not worry 
about the virus



Work 
from 
home 

provide a means to socialise 
with people living near you,talk 

to new people, stay updated 
about what is happening



Work 
from 
home 

To provide more engaging play 
experience to the kids so that the 

parents can take a break



Final Area: Work from home

Work 
from 
home 



Zeroing in on one topic



Zeroing in on one topic



Zeroing in on one topic



Why home workspace?

Appropriate workspace is crucial to have good productivity at work.


A clash and interference from the home environment, feeling 

unmotivated due to relaxed ambience at home, lack of organisation, 

etc are deterrents in creating an effective work experience at home. 



Problem Statement

To design for a home workspace for a person working in a shared 

space with family to avoid distractions from home and increase work 

from home productivity.



PRIMARY RESEARCH



Primary Research 



User 1 - M28 - Doesn’t have private space

- Living with parents and grandmother


- Folding desk and chair in living room is workspace


- Living room is shared space


- Uses noice cancelling headphones


- Have to inform in advance before meetings to stay away from area


- Gets distracted by people moving around his desk


- Existing desk is good enough


- Would like a more private space with less intereference


- Self motivated


- Affordability and space are important when buying furniture




User 2 - M27 - Shares bedroom with brother

- Shares bedroom with brother


- A table in the corner of bedroom is workspace


- Brother can’t be in the room when user is working


- House is usually quiet


- Closes door to stop people from coming inside room


- Wants to be on his own when working


- Existing desk is good enough, was freelancing earlier


- Self motivated


- Aesthetics, space, cost are important when buying furniture




User 3 - M25 - Has his separate room


- Has an entire room to himself


- A table and chair in the corner of bedroom is workspace


- Family is on other floor in the same building


- Prefers privacy over comfortable furniture


- Wants to be on his own when working


- Chair is broken and needs new one, would buy soon


- Self motivated


- Cost is important when buying furniture



Survey 



Key Insight from Research 

People primarily need a private space where they don’t want to be intruded. 
Family members unintentially interrupt user’s work flow. 



People do not want to make structural changes in their home. 



There is a lot of furniture options available in the market to meet the needs 
of comfort, space, aesthetics, etc and the reason people currently don’t 
have them because they didn’t find the dire need for them currently. 








Redefined Problem Statement

Designing for privacy in a home workspace to reduce distractions 

created by home environment for a person living with family and 

working in a shared space at home without making structural 

changes.



Existing Products for Indoor Privacy



Next Steps

This week -  Doing further primary research and understanding user reactions of existing 

products, analyse the pros and cons, requirements, decide crucial features


Week 3 - Ideation, conceptualisation, feedback, changes


Week 4 - Final concept, prototyping, user feedback


Week 5 - Business model
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THANK YOU


